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Introduction 

Paralympics New Zealand (PNZ) is the National Paralympic Committee for New Zealand and is therefore 
the guardian of the Paralympic Movement’s reputation in New Zealand, including the associated 
reputations of PNZ Members, PNZ Partners, the International Paralympic Committee (IPC) and the 
Organising Committees of the Paralympic Games. As such, PNZ is careful to maintain a style and tonality 
with media that is consistent. 
 
The Media Policy is designed to provide PNZ Board members, employees and contractors the guidance to 
ensure that this reputation is carefully managed.  

Media Enquiries  

All media queries will be responded to within 24 hours, and normally immediately. Media often work to tight 
deadlines and a good response can help shape the story for PNZ’s benefit.  
 
In the first instance all in-bound media queries will be directed to the Brand and Communications Manager, 
or in her absence the Chief Executive, irrespective of where the query comes from.  If you are contacted by 
the media, do not make any comment and refer them to the Brand and Communications Manager or Chief 
Executive who will handle the query.  
 
Board member, employees and contractors should not make contact with media outlets or journalists 
except with the specific agreement and support of the Brand and Communications Manager or Chief 
Executive. 
 
The Brand and Communications Manager or Chief Executive may ask for assistance in answering a media 
enquiry from employee or contractor experts on the subject to ensure technical information is correct. 
Written responses to media will be signed off by the Brand and Communications Manager or the Chief 
Executive. 

Media Interviews  

The Chair (or a selected Board member) will comment on matters that are the responsibility of the Board 

predominantly governance related and the Chief Executive will comment on matters of operational 

significance. Interviews may be delegated to another Board member, employee or contractor where the 

specialist knowledge is required, but that decision will be made by the Brand and Communications 

Manager in consultation with the Chief Executive.  Staff are under no circumstances to comment to the 

media unless direction is given from the Chief Executive or the Brand and Communications Manager.   

Any representatives of PNZ shall not support any action or public statement that is inconsistent with the 
PNZ Constitution, or the IPC Charter. 

Athletes interviews 

In the first instance all in-bound athlete media queries will be directed to the Brand and Communications 
Manager, or in her absence the Chief Executive, irrespective of where the query comes from. This is part 
of a risk management approach. If athletes are contacted by the media, they are advised not to comment 
where possible and direct them to the Brand and Communications Manager who will handle the query.  



 
 
 
 
 
 
 
Likewise, athletes are encouraged not to make proactive contact with media outlets or journalists except 
with the specific agreement and support of the Brand and Communications Manager. There may be 
exceptions to this for example when athletes are simply liaising with local newspapers. 

Social Media  

1.0 SOCIAL MEDIA GUIDELINES  
 
As part of this policy it is important to note that consideration should be taken when posting on individual 
professional or personal accounts as the general public often does not discriminate between an individual 
opinion and an official comment. Thus, any statements made by you could be taken to represent the opinion 
of PNZ, a PNZ Member, a PNZ Partner or the Paralympic Movement. 
 
1.1     If done well social media can: 

• improve PNZ’s brand  

• provide the opportunity to relate events and stories first-hand 

• attract or give additional value to commercial Partners  

• engage online with fans of Para sport 
 
1.2      If done poorly social media can: 

• harm the reputation of: You, PNZ, PNZ Members, PNZ Partners, Para sport, the IPC, the 
Paralympic Games and National Team 

• affect those that came before you and those that come after (Legacy)  

• disengage youth or fans of Para sport  

• have legal ramifications  

• lose sponsorship income 
 
1.3      Be aware:  

• of your influence as an opinion leader, as a representative of PNZ and of Para sport 

• of entering into conversations that could implicate you with an issue or negative situation  

• of demonstrations of a political, religious or social propaganda that many draw unwanted 
attention to you, PNZ, PNZ Members, PNZ Partners, the IPC, the Paralympic Games and 
National Team 

• of posting while under emotional stress or under the influence of alcohol/drugs  

• of your surroundings and your behaviour in a public space. Photos and video can be taken 
anytime, anywhere  

• that despite privacy settings and how well you think you have hidden a post / removed it… It may 
be found, and it can, generally speaking, by law be made public (e.g. third parties (including 
media) could access your social media page and view your personal information (including 
pictures, videos, comments and posts)  

• of Cyber Bullying, not just of yourself but of anyone and any situations that may affect you, PNZ, 
the IPC, the Games and National Team (refer to Appendix A)  

• of image copyright laws and video restrictions 

• that what you may not consider offensive or unacceptable, could be offensive or unacceptable to 
others 

• of not posting your email, address, telephone number(s), or other personal information as it could 
lead to unwanted attention, stalking, identity theft, etc (refer to 5.0 Security below)  

• of people who may be seeking information for sports-betting purposes  

• of the implications that arise from posting on or joining online “groups” set up for defamatory 
reasons.  

 
2.0 RESPECT AND RESPONSIBILITY  
 



 
 
 
 
 
 
The key to social media success is having respect for your audience and getting respect in return. To gain 
respect, you must be honest, dignified and have an understanding of the community you are engaging with.  
 
 
 
Respect and know your audience including: 

• Fans (of all ages)  

• Friends and Family  

• Media / Bloggers  

• Wider NZ Paralympic Team  

• The international Para sport community 

• Sponsors and Partners 

• Those who have walked before you  

• Employees, contractors and athletes 
 
Respecting the culture of PNZ and New Zealand Para sport is just as important in the online world, as it is 
day to day. Before putting anything online, think of whether it will detract from PNZ in any way. 
 
If you are ever in doubt of the appropriateness of your online public material, consider whether it upholds 
and positively reflects your own values and ethics as well as PNZ. Remember, always present a positive 
image and do not do anything to embarrass yourself, or PNZ.  
 
All PNZ employees and contractors need to take responsibility for any comments or posts made on social 
media and their repercussions. 
 
3.0 INDIVIDUAL PROFESSIONAL AND PNZ SOCIAL MEDIA ACCOUNTS  
 
When deemed appropriate by the PNZ Brand and Communications Manager, PNZ employees and 
contractors will set up individual professional social media accounts to communicate with specific audiences 
with maximum impact. However, it is key that the PNZ ‘business’ social media pages (e.g. @ParalympicsNZ) 
take the lead on sharing Para sport information as the NPC for New Zealand. Following PNZ posting this 
content it can be shared on individual professional accounts. 
 
3.1 PNZ social media accounts will lead posting information such as: 

• All national, international and Paralympic Games results for NZ Paralympians and Para athletes 

• Team selection announcements 

• International Para sport announcements 

• Commercial partner communications 

• Content created by PNZ such as athlete stories 
 

3.2 Individual professional accounts can lead posting information such as: 

• Role specific information e.g. new research in athlete development 

• Detailed breakdown and analysis of Para sport results 

• Best practise related to the individual’s role 
 
3.3 Representing PNZ:  

• As a PNZ employee you may be invited to participate in internal sector social networks in a 
professional capacity (LinkedIn, Yammer) which you may do under your own name 

• You should only comment on areas of work that are within your area of professional responsibility 

• The content and opinions you share should be consistent with the values of PNZ and its 
professional standards 

 
4.0 PERSONAL USE 
 
4.1 Nothing is private 



 
 
 
 
 
 

• Keep in mind that even social media sites restricted to your ‘friends’ are potentially public, as you 
cannot control what friends do with the information. If in doubt, don’t post 

• Remember that writing on the internet is like writing something in stone. It’s permanent and it’s 
searchable (even if you modify or delete it). 

 
4.2 Identify yourself 

• It is important that you do not post information or opinions that could be interpreted as an official 
opinion or statement on behalf of PNZ unless you have prior permission from PNZ Communications 
Manager 

• When using social media as an individual you should identify your views as your own and not those 
of your employer 

• We encourage you to like/favourite/share/retweet good news and sporting results generated by 
PNZ on social media with your personal networks. However, be mindful of the above points when 
doing so. 

 
4.3 Maintain a high standard 

• Before posting any content check your facts are accurate, fair, credible and you have done a 
spelling and grammar check 

• If you make a mistake, it’s best to confess. It is almost impossible to delete something from social 
media once it has been published 

 
4.4 Use your manners 

• At all times be polite, pleasant, respectful and professional. Sitting behind a computer screen is no 
excuse to forget basic common courtesy. If you’re feeling angry or frustrated by an engagement 
online, step away from the keyboard 

• Be sensitive around your sense of humour and writing tone, as one person’s joke is another’s insult 
 

4.5 Be on to it 

• Respond to questions in a timely manner. The quicker the response, the more likely the 
conversation will continue to build. Make sure you check your accounts regularly. An out of date 
account with unanswered posts is not a good look 

 
4.6 Time allocation 

• PNZ employees and contractors have permission to monitor social media sites in work hours for 
business purposes. The golden rule is that it should not interfere with getting your work done. For 
example, set aside some time twice a day to review and respond 

• When accessing social media at work, your usage is subject to the existing IT policies 
 
If you have any doubts, take advice from your manager or the PNZ Communications Manager. 
 
5.0 SECURITY  
 
For your own safety, please keep the following recommendations in mind as you participate in social media:  

• if your account is private, set your security settings so that only your friends can view your profile 

• be aware of who you add as a friend to your social media account 
 
6.0 IMAGERY AND MOVING FOOTAGE (PARALYMPIC GAMES RELATED) 
 
Photos that you take yourself may be posted online from any Games venue and the Village, however these 
cannot be sold for commercial gain.  
 
During a ‘Games Time’ period, generally from the Opening to the Closing of a Paralympic Games, rules and 
restrictions apply to the use of moving footage from within accredited games venues.  No video or audio 
recorded from any Games venue (including the Opening/Closing Ceremony) and the Village may be shared 
online. There is no restriction on sharing video or audio recordings taken outside Games venues, as long as 
it meets our other guidelines.  



 
 
 
 
 
 
 
Digital media guidelines: 

• Tokyo 2020 Paralympic Games  
 
 
7.0   SOCIAL MEDIA POLICY  
 
For the purpose of this policy PNZ defines the term “social media” being:  
All websites and applications that enable users to create and share content or to participate in online social 
networking.  
 
7.1 To the extent relevant, this Policy states that, you:  

 
7.1.1 are entitled to make public comment or communicate on social media relating to your 

personal preparation for the Games (as relevant), or the Games itself, providing those 
comments or communications comply with the remainder of this policy and particularly 
with regard to pinnacle events such as the Paralympic Games, with your PNZ Employee 
or Contractor Agreement 

 
7.1.2 are able to express your own personality and personal brand in any way you choose so 

long as that expression complies with the remainder of this policy and PNZ Employee or 
Contractor Agreement 

 
7.1.3 (for support employees and contractors) are able to use social media at any time during 

your preparation for and during Games time, providing it does not interfere with your and 
athletes high performance focus 

 
7.1.4 are not to make or endorse any public statements that may have a negative effect on any 

member of PNZ and the actual or potential PNZ teams either at or either side of the 
Games 

 
7.1.5 do not present yourself in any way on social media that brings into question the high 

performance attitude, of you or wider PNZ 
 
7.1.6 do not use PNZ protected marks on any social media, blog or internet platform 
 
7.1.7 are not to create an actual or implied connection between any personal sponsors and the 

PNZ teams, PNZ, PNZ Partners, Games Federations, the IPC, or the Games in social 
media 

 
7.1.8 do not enter into or start social media conversation that brings you, PNZ, the PNZ 

Partners, the Games, the Team into disrepute 
 
7.1.9 do not associate yourself, contribute to or condone any social media platform or 

conversation that may have a negative effect on any person, whether a member of PNZ 
or not 

 
7.1.10 do not pass off your own personal views as those of the PNZ, PNZ Partners, the Games, 

the Team on social media 
 
7.1.11 agree to take responsibility for all comments and imagery / moving footage posted on 

both personal and professional individual social media accounts (including immediately 
removing all posts or comments made by other people on your social media page which 
are, or could be, in breach of this Policy) 

 

https://www.paralympic.org/sites/default/files/2020-02/2020_01_13%20IPC%20%20Digital%20Media%20Guidelines%20Tokyo%202020%20FINAL.pdf


 
 
 
 
 
 

7.1.12 agree that you must comply with all relevant laws and regulations globally (especially 
laws governing copyright and fair use of copyrighted material owned by others and laws 
governing privacy) 

 
7.1.13 agree not to post offensive or inappropriate material on social media. Examples of 

inappropriate and offensive behaviour may include the following:  

• photos, videos, comments or posts showing the personal use of alcohol and 
drugs 

• photos, videos, posts and comments that are of a sexual nature 

• pictures, videos, comments or posts that condone drug-related  

• activity 

• content that is unsportsmanlike, derogatory, demeaning or threatening toward 
any other individual or entity. No posts should depict or encourage unacceptable, 
violent or illegal activities 

 
7.1.14 agree that you must not disclose any information that is confidential or private in relation 

to any athletes, teams, PNZ, PNZ Partners, Para sport, the IPC, Games and National 
Team 

 
7.2 You understand that if by any act or omission you have caused a breach of any of the above 

provisions, sanctions may be imposed upon you in accordance with this Policy 
 
7.3 Alert PNZ management immediately if you become aware of inappropriate online conduct or 

Cyber Bullying 
 
 
8.0 BREACH OF SOCIAL MEDIA POLICY  
 

8.1 Where PNZ has reason to believe that a Social Media Policy breach has or may have 
occurred, PNZ shall, as soon as reasonably practicable:  

 
8.1.1 determine whether a breach has occurred and inform you, and if relevant, your 

manager in writing of such determination (or any other such manager as relevant to 
you); and  

 
8.1.2 inform you of the particulars of the alleged breach, any information obtained regarding 

the alleged breach, and any sanctions that may be imposed if it is determined that a 
breach has occurred; and  

 
8.1.3 give you the opportunity within a reasonable time (which shall be no longer than 24 

hours) to provide your response to the particulars of the alleged breach and any 
information disclosed to you; and  

 
8.1.4 form a panel to decide the appropriate course of action.  

 
8.2 Where it is determined that a social media breach has occurred, PNZ reserves all its right to 

take any appropriate measures with respect to infringements of this Policy, including issuing a 
takedown notice, taking legal action for damages and imposing other sanctions. For the 
avoidance of doubt, PNZ may also implement sanctions as set out under any individual 
agreements PNZ has with you 

 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
Appendix A  
 
Cyber Bullying  
 
While freedom of speech is paramount in New Zealand society, it has led to questions around the best way 
to control and sanction behaviours that lead to Cyber Bullying.  
 
PNZ does not condone Cyber Bullying under any circumstance and will take action, in accordance with this 
Policy, against PNZ employees or contractors seen to be engaging or participating in any form of online 
harassment.  
 
PNZ defines Cyber Bullying as:  
"The use of electronic devices and information, such as social media, online forums, e-mail, instant 
messaging (IM), blogging and text messaging to send or post cruel, defamatory or harmful messages or 
images/video about an individual or group."  
 
Cyber Bullying includes communications that seek to:  

• Insult  

• Intimidate  

• Humiliate  

• Manipulate  

• Falsely discredit  

• Threaten  

• Harass  

• Provoke - using racial, prejudice, sexual, or ethnic slurs  
 
A Cyber Bully may be known to the target or be a stranger. A Cyber Bully may be anonymous and may 
encourage involvement of other people online who may not even know the target.  
 
Cyber Bullying Prevention and Reporting  
 
PNZ urge every employees and contractors member to be aware of the above Cyber Bullying 
characteristics. Often actions of Cyber Bullies are deliberate and repeated, so the best way to prevent 
ongoing incidents is by speaking out and reporting to PNZ.  
 
Do not enter into conversations online that could implicate you, even if you think you might be able to help 
the situation. 
 
Report Process:  
1. Capture the Cyber Bullying incident (via screenshot, saving etc)  
2. Report incident to PNZ via email or phone call 
3. Remove yourself and encourage others to remove themselves from the conversation.  
 
If you are the victim:  
If you are a victim of Cyber Bullying, make sure to record (via screenshot) and report all incidents of Cyber 
Bullying. Do not respond to threatening or defamatory messages, and never open or engage with 
messages from sources you do not recognise.  
 
Other actions victims can take:  

• Blacklist or whitelist e-mail accounts (the filtering out of spam and unwanted emails)  

• Increase the privacy settings of your social media accounts  

• Change your ISP  



 
 
 
 
 
 

• Change your mobile phone number  

• Report within your the social media account:  
 
 
Facebook timeline posts:  
⇒ Select drop down on top right hand corner of post  

⇒ Click “I don’t like this post”  
 
Facebook messages:  
⇒ Open conversation  

⇒ Click “actions” cog at top of message  

⇒ Click “report spam or abuse”  
 
Twitter messages:  
⇒ Find the offending tweet  

⇒ Click …(more)  

⇒ Click ‘Block or report’  
 
PNZ will take Cyber Bullying very seriously and sanctions as set out under this Policy will apply.  
 
For more information on Cyber Bullying please contact:  
Melissa Dawson 
PNZ Brand and Communications Manager 
mdawson@paralympics.org.nz 

mailto:alex@olympic.org.nz

